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PLEASE NOTE

Please Note: The findings from the report on Scottsdale In Your Words (2024) are
the ideas, opinions, and suggestions gathered from the members of the Speak
up Scottsdale community and are not necessarily a reflection of all citizens of
Scottsdale. This report may refer to Speak Up Scottsdale community members

as respondents, community members, participants, and/or SUS members.
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OVERVIEW

On January 16, 2024, Speak Up Scottsdale launch an activities asking

Community members describe Scottsdale in their words.

* 95 community members answered provided 3 words / terms that

describe Scottsdale.
* The questionnaire closed on February 16, 2024.

This report provides the analysis of words and terms and sentiment. The
report is groups into three sections based on first, second and third

words used to describe Scottsdale.
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3 WORDS YOU USE TO BEST DESCRIBE SCOTTSDALE AND YOUR COMMUNITY
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FIRST WORDS / TERMS

First Words/Terms Categories

Aesthetic and Condition | — 19

Ten categories of words/terms were found in the first responses
: Wealth and Class | 16
from the SUS community.
Social and Cultural | 15
Negative Aspects and Challenges [ EEEEEEG_—_M— 2

safety and Livability | 11

Environmental and Spatial Attributes
Growth and Development
Market and Economic Aspects

Other

Education and Achievement
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FIRST WORDS / TERMS: SENTIMENT

The first words and terms used by SUS member participants have a greater positive sentiment.

70% 10% 20%
Positive Mixed/Neutral Negative




SECOND WORDS / TERMS

Sixteen categories of words/terms were found in the second

group of responses from the SUS community.
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Second Words/Terms Categories

Living Conditions and Environments
Social and Demographic Features
Aesthetically Appealing

Emotional and Psychological Atmosphere
Lifestyle and Personality

Age and Time-Related Aspects

Access and Mobility

Governance and Services
Infrastructural and Urban Development
Miscellaneous Characteristics

City Dynamics

Safety and Security

Economic Aspects

Deteriorating Appeal

Environmental Issues

Population Movement
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SECOND WORDS / TERMS: SENTIMENT

More than half of the second words and terms used by SUS member participants have a positive sentiment.

57.38% 26.23% 16.39%
Positive Mixed/Neutral Negative




THIRD WORDS / TERMS

Third Words/Terms Categories

Recreational & Enjoyment I 10
Twenty-one categories of words/terms were Social & Cultural Dynamics I O
Growth & Development I O
found in the third group of responses from the Safety & Security I 8
Community & Social Issues I 8
SuUsS community, Economic Considerations I S
Positive Aesthetic Qualities I 7
Engagement & Activity Level I S
Negative Qualities T 5
Urban Planning & Infrastructure S 5
Negative Living Conditions
Urban Density & Space
Mindset & Ideology
Real Estate & Market

Livability & Accessibility

N

Status & Exclusivity
Lifestyle & Trends
Health & Well-being
Environment & Nature

w w w w w

Cleanliness & Maintenance
Miscellaneous
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THIRD WORDS / TERMS: SENTIMENT

The third set of words and terms used by SUS member participants are average of 40.1% between positive and mixed sentiment.

37.35% 44.58% 2.41% 15.66%
Positive Mixed Neutral Negative




SUMMARY

The findings draw a rich picture of sentiments towards

urbanization. With positive sentiments prevailing at

approximately 55%, people largely associate urbanization with

prosperity, beauty, vitality, and attractive social dynamics.

*  55% of the community see city life positively, enjoying its
beauty and energy.

«  21% view it negatively, citing overcrowding and decline.

* While the remaining have mixed feelings about growth and

challenges.
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Thank you!

Let's us know if you have any questions!

Tery Spataro
Director of Research / UX
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